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Confidentiality Statement
Information provided in this document is furnished to previous, current, and future potential
clients of The Sin Bin and TheSinBin.net for the purpose of becoming an advertising partner with
us. Information provided is confidential in nature and cannot be shared with outside entities
without the written consent of Matthew Harding or other designated officials as deemed
appropriate for this authorization. By viewing the information provided in this packet, viewers
agree to abide by this request. All graphics are copyrights of their respective owners and have
been used with permission or pre-established agreements as part of promotional considerations.
Failure to act accordingly may result in civil and/or criminal legal action taken upon themselves
and/or the company/companies they represent. Thank you for your understanding.

The Sin Bin Point of Contact
For additional questions specific to what is included in this packet,
please contact the following:
Matthew Harding
815 W. Maxwell
Wichita, KS
67217
Phone: (316) 516-8368
Email: matthew.harding@thesinbin.net
Website: http://www.thesinbin.net
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Did You Know…
We provide coverage for more than 30 minor league hockey teams in
markets that span from coast to coast in the AHL, ECHL, & SPHL.
Think of the impact that can have for your business!

All for an affordable price too! Read on to see how!
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Meet The Sin Bin Leadership Team
Matthew Harding
Founding Partner & Editor-in-Chief
I have been a hockey fan since the age of eight and thoroughly
enjoyed watching games in the old Kansas Coliseum. There was
nothing like the sound of a packed house of rabid Thunder fans.
When I am not at a rink, I can be found behind the mic for KFDI
News, where I have won several Kansas Association of Broadcasters
awards. I fully embrace the grind and a full believer that you get
what you give.

Matt Thomas
Chief Technology Officer
Living just south of the Quad Cities on the Illinois side of the
Mississippi River, I became a hockey fan back in 1995 at the age of
15. The inaugural season of the Quad City Mallards turned him into
a fan after going to just second game of the team’s existence and I
instantly became hooked on the great sport of hockey. I’ve been a
hardcore fan since that day, and had it not been for the team’s
startup, I may have never been a fan of the sport. I live and die with
the orange and black of the Broad Street Bullies and the
Philadelphia Flyers as my favorite NHL team.

Mike Campos
Managing Editor
Hailing from New Orleans, Louisiana, and still a New Orleans Brass
fan, Mike began following hockey in a time when his beloved
Edmonton Oilers were collecting Stanley Cups instead of #1 draft
picks.
Residing in Lafayette since 2005, he eventually learned how to
chomp for the Louisiana IceGators. After years of collecting more
dust than ice time and deemed too dangerous to play with sticks
and sharp objects, Mike began to write about hockey. Now covering
the SPHL for The Sin Bin, Mike can be followed on
Twitter @SinBinSPHL, on Facebook at facebook.com/sinbinsphl
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Ben Garrod
Corporate Sales Representative
Following a season as the voice of the Marksmen, Ben Garrod joins
The Sin Bin as a corporate sales representative. Prior to joining the
Marksmen, Garrod spent time with the Kalamazoo Wings (ECHL) as
the Manager of Corporate Sales. Prior to joining the sales team in
Kalamazoo, the native of Lawrence, Michigan spent two seasons as
the Public Relations/Broadcasting intern for the K-Wings and helped
to manage; color commentary duties, social media, press releases,
and interviews-including the world-famous “Meow” interview.
The Ferris State University (Big Rapids, MI) graduate earned his
degree in Professional and Technical Communications in 2015.Ben
and his wife, Whitney, have two sons- Ryan and Brendan, and one
daughter-Kassidy.

Zach Courter
Corporate Sales Representative
I have been around the game of hockey since age 5 when I attended
the first year of Wichita Thunder hockey. I expanded my knowledge
of the game in the spring of 1994, finding a love for the team from
my Mother’s home state, the New Jersey Devils. I have been a
member of hockey media since 2011. Outside of hockey, I have a
deep passion for music and concerts, traveling, and cooking.

Our History, Present, & Future
The Sin Bin and TheSinBin.net brings together years of experience both on and off the ice
to provide a high-quality and visible outlet to more than 30 minor league teams and their
respective markets. With coast-to-coast access and reach, we are proud to be a trusted
source covering the American Hockey League (AHL), East Coast Hockey League (ECHL),
and Southern Professional Hockey League (SPHL). Since in our inception in March 2015,
we have accumulated millions of unique visitors which consume even more content by
volume on several platforms (e.g. desktop, mobile, live, and on-air). In fact, here’s what we
are in a nutshell:
➢ A trusted source for news across minor league hockey not only for fans but for
coaches, executives, and others that enjoy the sport
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➢ Comparably speaking, our site and resources we provide is the most widely-read
publication in North America
 For example, between October 2017 & May 2018, The Sin Bin served more than
775,000 unique and engaged readers which consumed more than 2.1 million
page views of creative, thought-provoking, content about the sport of hockey!
➢ Our website and online resources are simple, clean, and effective to provide the best
viewing experience and the most relevant content is always ‘above the fold.’
 Text, graphics, and video are woven into each article to immerse readers into
the world of hockey and sport we enjoy
➢ Our team of photographers are second to none which provides one of the largestassembled groups to provide visual experiences of the teams we serve
 Our staff provides bold and visually impactful pictures to pair the stories each
team we cover lives to bring that to life
➢ With on-air personalities that provide knowledge that can’t be obtained anywhere else,
we proudly produce our ‘The Sin Bin’ podcast during the regular season covering the
ECHL and SPHL leagues
 In future, the AHL will welcome the other two (2) leagues as part of the shows
further reaching more listeners that tune-in live or on the go
 This is a great way to drive reader and listener interactions as well as bolster
your band and ours throughout minor league hockey
➢ Through our FREE ‘The Sin Bin’ app, we have had the honor to air games for the
ECHL’s Wichita Thunder during the 2018-2019 season and will be broadcasting the
2020 ECHL All-Star Classic held in Wichita in the upcoming season
 Enormous potential for growth of your brand with this and our other
opportunities
➢ Our flexibility provides multiple ways to communicate to our audiences at an affordable
rate
 We offer infinite possibilities to reach out to potential clients/customers and can
create custom packages to meet your goals and budget
So, what does this mean? The future is bright as we continue to expand into new minor
league markets as well as the future addition of the Western Hockey League (WHL) as
time and resources permit. Additionally, new ways of promotion will be added as we
innovate and strategically grow. Regardless of what our businesses do, they’re a part of
our history, the present, and the future we create. As you will see from the graphics
provided on the page ahead, as we grow, so can you and your business. Get on board with
us today and enjoy the ride as we skate well into the future!
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Geographical Reach
With a TRUE national presence, The Sin Bin has representation in 30 of the 69 minor league hockey markets in North America.
We’re continuously growing by adding additional markets to increase our reach. Numerous of the markets as shown below are in
major metropolitan centers in their area with the potential to reach millions of people at an affordable price!
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Teams We Cover
Curious to know which teams we cover? Gander below as this list keeps growing like pucks going into the net during game
warmups!

American Hockey League (6)
Chicago Wolves – Chicago, IL | Colorado Eagles – Loveland, CO | Hershey Bears – Hershey, PA
Stockton Heat – Stockton, CA | Texas Stars – Cedar Park, TX | Wilkes-Barre Penguins – Wilkes-Barre, PA
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Teams We Cover (Continued)
East Coast Hockey League (19)
Adirondack Thunder – Glens Falls, NY | Allen Americans – Allen, Texas | Atlanta Gladiators – Atlanta, GA
Brampton Beast – Toronto, ON | Florida Everblades – Estero, FL
Greenville Swamp Rabbits – Greenville, SC | Idaho Steelheads – Boise, ID | Indy Fuel – Indianapolis, IN
Jacksonville Icemen – Jacksonville, FL | Kansas City Maverricks – Independence, MO
Norfolk Admirals – Norfolk, VA | Orlando Solar Bears – Orlando, FL | Rapid City Rush | Rapid City, SD
South Carolina Stingrays – Charleston, SC | Toledo Walleye – Toledo, OH | Tulsa Oilers – Tulsa, OK
Utah Grizzles – Salt Lake City, UT | Wheeling Nailers – Wheeling, WV | Wichita Thunder – Wichita, KS
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Teams We Cover (Continued)
Southern Professional Hockey League (4 including league-wide reporters in Lafayette, LA &
Columbus, GA)
Birmingham Bulls – Birmingham, AL | Macon Mayhem – Macon, GA | Pensacola Ice Flyers – Pensacola, FL
Peoria Rivermen – Peoria, IL | Quad City Storm – Moline, IL

…and more teams to come in the near future. As we grow, so can the exposure for your
business in these and many other places that our fans, players, and coaches come from!
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Listener & Viewership Demographics
The audience that we cater to both online, offline, and otherwise, is truly one-of-a-kind.
There are often assumptions that the sport of hockey is a male-dominated audience with
little in the way of female involvement. As shown below in the most recent information
available (April 2019 survey), that is far from the case. In fact, as the impact of the sport
grows, so does the audience mix that The Sin Bin caters to.
In addition, we believe in providing high quality content to a growing and diverse audience.
With the assistance of our promotional partners, we not only impact the teams we cover
but their businesses as well. Through our agreements, we have positively impacted their
businesses both intangibly and tangibly.

Demographics Disclaimer
Demographic information obtained and provided by listeners and viewers of our produce
content was done so voluntarily and through general survey instruments. The information
provided henceforth is for illustrative purposes with a confidence interval of 95%.
Henceforth, data provided may include a margin of error or +/- two (2) percentage points.
Information provided within this section are strictly for illustrative purposes and it is at the
discretion of one to review them for what they are worth. Thank you for your
understanding.
(Please turn to the next page to see data collected.)
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Core Demographics*
Gender Differentiation
Female, 35.20%

Male, 64.80%

Though the sport of hockey is
assumed to be dominated by men,
our survey showed more than
35.00% of our cumulative audience
is female. Comparable to other
sports, this is significantly higher,
which diversifies more whom our
promotional partners can offer to.
Untapped potential!

Audience by Age
55 & Older,
21.00%

45-54,
17.00%
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Less Than 18,
5.00%

35-44,
24.00%

18-24,
11.00%

25-34,
22.00%

As noted in the graphic to the left, a
significant portion of our audience
comes from persons of age (84.00%)
which are likely to have discretionary
incomes (see page 13) and influence
in their communities. This shouldn’t
discount the fact that approximately
16.00% of our audience are the
future. Hence, they’re the ones to
carry the excitement of The Sin Bin
well into the future for others to see!
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Education Breakdown
Graduate Deg. &
Above, 11.00%

H.S. Diploma/GED,
14.00%
Some College,
23.00%

Bachelors Deg.,
39.00%
Associates Deg.,
13.00%

Specifically looking at education, it
can be noted that several listeners,
readers, and viewers have some type
of advanced degree. This is an
important metric to show because
though more than 85.00% of all
surveyed have this, everyone can be
a potential client/customer with our
great promotional offerings. No
hockey fan should ever be left
behind.

Employment Status Breakdown
Part Time , Self-Employed,
5.00%
14.00%
Unemployed ,
11.00%

Students,
6.00%
Retired,
7.00%

Full Time,
61.00%

Professionals from all walks of life
(regardless of where they’re working)
are excellent referral sources for
your business and network. As an
extension of our promotional
marketing campaigns, it’s possible
you can find your best candidates as
part of the marketing strategy you
can have with his. That’s a power
play goal that otherwise may be iced
with a whistle!

(Demographics continue onto the next page)
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Income Level Breakdown
$75k $99,999/yr.,
16.00%

Higher
Than
$100k/yr,
7.00%

$50k $74,999/yr.,
26.00%

Less Than
$20k $20k/yr., $34,999/yr.,
14.00%
10.00%

$35k $49,999/yr,
19.00%

Before giving the home office a call,
think about the potential clientele
that can be had from our fanbase.
Depending on your service and price
points, there is certain to be a
product or service on offer that can
appeal to most (if not all) here.
Our affordable promotional packages
can be custom-made to specifically
target the audience of choice. Score!

(* - Core statistics are rounded up or down to the nearest percentage point. Due to rounding, not all statistics may
not equal 100%. Additionally, some questions may provide options for more than one choice which could exceed
100% in total.)

Additional Statistical Evidence
Social Media Presence
Facebook
We have accumulated more than 13,000 likes and follows, all organic, with new
people “liking” or “following” our pages every day. Our posts beat the industry
standard for engagement, with an average engagement rate of 7.30% among our
readership. Industry standard for good engagement is 3.50 – 6.00%.
Twitter
The Sin Bin-branded twitter accounts are where our writers interact with
followers, breaking news and live-tweet games. With our 30 writers and
photographers, we have accumulated more than 33,000 followers, a fanbase
that grows with each passing day.
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Website Traffic Analysis
Ever since our inception years ago, we have steadily and quickly increased traffic counts on our
website. As we near 2020, those numbers are projected to eclipse more than 850,000 –
900,000 unique visitors and upwards of 2.5 million website page views or more. As noted below
with a three (3) historical traffic review, the first four (4) months of any calendar year is where we
receive the bulk of our traffic. As noted above, there are triple-digit growth rates in these alone.
Rest assured, all our promotional packages provide eyes and ears when you need them most
(and not just in this time period).

Site Visits
Unique Visitors
Elapsed Time Per
Visit
Page Views Per
Visit
Bounce Rate*

Jan. 1st, 2017 –
April 1st, 2017

Jan. 1st, 2018 –
April 1st, 2018

Jan. 1st, 2019 –
April 1st, 2019

222,578
107,412

553,033
233,339

664,128
348,479

Three (3) Year
Cumulative
Change*
 198.30%
 224.40%

1’32”

2’45”

5’04”

 230.40%

1.97

5.25

6.28

 218.80%

77.89%

64.53%

49.50%

 36.45%

(* - Core statistics are rounded up or down to the nearest percentage point. Due to rounding, not all statistics may
not equal 100%. Bounce rate is the percentage of persons that leave the website after only viewing one website
page.)

Other Notable Facts & Stats
➢ Thanks to an aggressive social media campaign, more than 52% of visitors come to
TheSinBin.net through Facebook or Twitter
➢ The Sin Bin app aired 72 games during the 2018-19 season. Each game averaged 819
listeners, with an average time spent listening (TSL) of 141.3 minutes, up 20% from 2017-18

Just think…with our rapidly growing audiences, the opportunities are
huge to promote your business to many people for a great price. There’s
no time better than the present to come on board and be a part of our
promotional family! Boom!
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The Sin Bin App
Download It Today & See Results Right on Your Device!
For fans who are away from home or a computer, The Sin Bin app is the best way to stay
updated on all the news across minor league hockey. Launched in October 2017, the app
has been downloaded more than 2,500 times and received several 5-star ratings in the
iTunes and Google Play stores.
Case Study Preview – Wichita Thunder

During the 2018-19 Wichita Thunder season, The Sin Bin app served
as the exclusive home for Wichita Thunder hockey. We are proud to
announce that every Thunder game during the 2019-20 season and
the 2020 ECHL All-Star Classic will be aired through The Sin Bin app!
➢ In 77 Wichita Thunder broadcasts during the 2018-19 season (72
regular-season games and five Coaches Shows,) there were 63,885
listens to the broadcasts through The Sin Bin app
➢ Average of 819 listeners per broadcast, an increase of 17.5% from
2017-18 season
➢ On average, Thunder fans spent 141 minutes listening to
broadcasts, an increase of 20.5% from the 2017-18 season

Numerous possibilities to showcase your products and services! That’s why we’re
the best at what we do. Come on board and join us to continue that legacy!

THESINBIN.NET
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Case Study of Success - The Wichita Thunder
With The Sin Bin being located in the Wichita, KS metropolitan area,
we have been honored to be the leading source of information for the
team which has seen explosive growth both on and off the ice. Even
with this information showing success with just one team, just think
how your business can do the same with more than 30 teams and
millions of people through our promotional partnerships. Amazing!

Summarized Demographics
Gender Differentiation

Education Breakdown
Graduate Deg. & Above, 11.00%

Female, 29.70%

Bachelors Deg.,
20.00%

Male, 70.30%

Associates Deg.,
3.00%

H.S. Diploma/GED,
35.00%

Some College,
29.00%

Website Statistics (Specific to the Wichita, KS & Surrounding Areas)

Site Visits
Unique Visitors
Elapsed Time Per
Visit
Page Views Per
Visit
Bounce Rate*

Jan. 1st, 2017 –
April 1st, 2017

Jan. 1st, 2018 –
April 1st, 2018

Jan. 1st, 2019 –
April 1st, 2019

36,969
24,665

63,982
42,381

87,592
61,433

Three (3) Year
Cumulative
Change*
 196.34%
 149.10%

1’46”

3’15”

4’29”

 153.80%

1.70

2.60

3.50

 111.80%

76.90%

65.17%

53.45%

 30.50%

(* - Bounce rate is the percentage of persons that leave the website after only viewing one website page.)
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Additional Notable Victories
➢ Thanks to an aggressive social media campaign,
more than 52% of visitors come to TheSinBin.net
through Facebook or Twitter
➢ Growing audience with a 149% INCREASE IN
UNIQUE VISITORS in the Wichita area since 2017
➢ 42% of The Sin Bin’s audience in Wichita is 25-44
years old, while 58% of the total audience makes
more than $50,000 per year
➢ Since the launch of The Sin Bin app in October
2017, there have been an average of 92 app
downloads per month from Wichita and the state
of Kansas
➢ Thanks to our part in helping promote the team, they will be the host of the 2020 ECHL
All-Star Classic for the 2019-2020 season!

Our success doesn’t speak for ourselves. It is because of our promotional clients
and partners that provides us the resources to do this. We can’t be more excited
about the future and with you and your firm on board, this case study can be one of
many more to come. But let us stop honking the goal horn for a moment and let you
read testimonials clients provided to us…on the next page!
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Client Testimonials
Hear what our client base says about us. No arguments with the referees here!

“The Sin Bin has been instrumental in getting DASH
Auctions in front of new, potential partner teams, but also
bringing value to the existing core group of minor league
hockey clubs DASH already works with. Their marketing
channels have allowed us to engage hockey fans inside
their mobile app, on their web site, or on Facebook Live
broadcasts in front of thousands adoring hockey fans. The
combination of their marketing channels and DASH's
creative flexibility have allowed us to go to new places, bring
more value to the table, and a have really fun working partnership together.”
- Jonathan Hufnagel, Founder, DASH Auctions
"Through our partnership with The Sin Bin, Sporfie
has been able to quickly and successfully activate
key messaging across various core marketing
mediums and increase our brand's overall online
visibility. We have seen not only an uptick in traffic
to our website, but also a lift in brand recall amongst The Sin Bin's niche audience
of engaged and passionate hockey fans. Not to mention, Matthew and the entire
Sin Bin team brings professionalism and market knowledge to every aspect of their
work, making working with them a sincere pleasure."
- Emily Brooke Robertson, Director of Digital Marketing, Sporfie
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Promotional Opportunities
“Good advertising does not just circulate information. It
penetrates the public mind with desires and belief.”
Bill Bernach
The Sin Bin views advertising partnerships as brand engagement opportunities which are
built on trust, transparency, and deliver real impacts over long periods of time. We seek
partners who are looking to reinvest human capital into transformational partnerships,
ones facilitated by technology, but are not wholly driven by it.
We offer partners multiple platforms to get the word out about your business; The Sin Bin
app, live game broadcasts and podcasts, written articles, video, and social media.
Additionally, we offer several different packages to help get the partnership off on the
right foot:
➢
➢
➢
➢
➢

Coaches Suite Promotional Package (Presenting Sponsor)
All-Star Coverage & Playoff
Social Media
Podcast Promotions
Travel & Apparel (by request only; please contact us for details)

Finally, we offer a multitude of a la carte options, so if you don’t see a package that’s
suitable for your needs, we will work diligently with you to customize one that ensures all
your businesses needs are met.
In a hurry? Promotional packages begin on page 21 and continue from that point forward.
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Target Industries
We cater to any industry, company size, structure, or purpose. We have a home for
everyone! Some of the most common categories we see are the following:

➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢
➢

Artists & Musicians
Audio & Visual Services
Automotive Dealerships & Service Centers
Banks, Credit Unions, & Other Financial Institutions
Boating & Marine
Business Services & Consulting
Business-To-Business (B2B) or Business-To-Consumer (B2C) firms
Casinos & Entertainment Venues
Commercial Lenders
Commercial Maintenance Companies (e.g. Electrical, HVAC, & Plumbing)
Commercial Property Management Companies
Computers & IT/Networking Technologies
Consumer Product Companies
Healthcare Providers, Hospitals, & Medical Facilities
Home Builders & Remodeling Services
Hospitality-Based Businesses
Jewelers
Landscaping & Property Management Services
Local Family-Style Attractions (e.g. amusement parks, museums, etc.)
Local Media News Outlets (e.g. newspapers, radio stations, & television outlets)
Outdoor-Focused Companies (e.g. campgrounds, clothing, services, etc.)
Personal Care Companies & Service Providers
Petcare, Pet Food, & Veterinary Services
Photographic & Video Services
Preventive Maintenance Companies
Quick Service & Sit-Down Eateries, Restaurants, and other Dining Options
Utility Brokers & Services (e.g. electricity, internet, gas, phone, sewage, & water)
Zoos

…and so many more to list. We don’t have enough room for them all. Don’t see your
industry on here? No problem! Contact us and we’ll be happy to work with you and your
firm on a customized package for maximum exposure and benefit!

THESINBIN.NET
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Coaches Suite Sponsorship Package
This is the highest-level package we offer to our clients. Exclusive promotional
consideration on multiple fronts with maximum exposure! Your company powers
TheSinBin.net!

Includes the following:
➢ Logo inclusion on all material produced by TheSinBin.net, including a page wrap with a click thru to
your company’s website, plus:
 The Sin Bin App, powered by your company
 The Sin Bin Newsletter
 Podcasts
 Video Content
➢ Full sponsorship of The Sin Bin/Wichita Thunder Pregame show
 Commercials during game broadcasts
➢ Presenting sponsor of The Sin Bin’s ECHL All-Star Classic coverage
 Fan vote, pre-event, game coverage
 Includes game broadcast on The Sin Bin app
 Social media branding
➢ Sponsorship of The Sin Bin’s SPHL All-Star Project
 “Last Man In” Fan Vote
 Live coach and team reveal shows
 Social media branding
 Your company’s logo on one-of-a-kind jerseys
➢ Monthly guest posts on the site
➢ Additional naming rights to ECHL Trade Deadline & Race for the Championship coverage
➢ Additional social media components
➢ Data collection & activation elements

Package Price
Total Savings
Savings Pct. YOY
Benefits

THESINBIN.NET

1 Year

2 Years

3 Years

5 Years

$15,000
N/A
N/A
N/A

$22,500
$7,500
25.00%
6 Months Free!

$30,000
$15,000
33.33%
1 Year Free!

$45,000
$30,000
40.00%
2 Years Free!
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All-Star Coverage Package
One of the most prestigious events prior to the chase for a championship. Be front
and center with our coverage of minor league hockey’s signature in-season events!
Huge amounts of exposure and excitement await with this package!

Includes the following:
➢ Sponsorship of all-star games in the American Hockey League and ECHL, including:
 ECHL All-Star Fan Vote
 On-site coverage from the All-Star festivities
 Broadcast of the 2020 ECHL All-Star Classic on The Sin Bin app
 Social media and video branding around TSB’s All-Star coverage
 Data collection and activation elements
➢ Presenting sponsor of The Sin Bin’s SPHL All-Star Project, including:
 “Last Man In” fan vote
 Live Coach and Team Reveal shows
 Social media and video branding on the SPHL All-Star project
 Your company’s logos on special one-of-a-kind jerseys
 Data collection and activation elements

(Pricing provided on the next page for this package)
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All-Star Coverage Package (Continued)
All-Star Coverage Package Pricing for all three (3) leagues – AHL, ECHL, & SPHL

Package Price
Total Savings
Savings Pct. YOY

1 Year

2 Years

3 Years

$10,000
N/A
N/A

$16,000
$4,000
20%

$22,500
$7,500
25%

All-Star Coverage Package Pricing for one (1) league*

Package Price
Total Savings
Savings Pct. YOY

1 Year

2 Years

3 Years

$5,000
N/A
N/A

$8,500
$1,500
15%

$12,000
$3,000
20%

(* - This package includes exclusive promotional consideration for one (1) league and cannot be transferred between
leagues when doing a two (2) or three (3) year term. An additional package must be purchased in this instance.)

Social Media Coverage
Put the power of The Sin Bin’s social media apparatus to work for your business! An
excellent package for promotions day or night and every day of the year.

Includes the following:
➢
➢
➢
➢
➢

TSB writers to retweet/share tweets they are tagged in by your company
TSB writers to dedicate one to three tweets to your company during game coverage
Two (2) Facebook ads per week on The Sin Bin & The Sin Bin-SPHL pages with your company
One (1) podcast ad in the Inside the SPHL and In the Corners podcasts
Data Collection and activation elements

Package Price
Total Savings
Savings Pct. YOY

THESINBIN.NET

1 Year

2 Years

3 Years

$4,000
N/A
N/A

$6,000
$2,000
25.00%

$8,000
$4,000
33.33%
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Podcast Promotions
When teams are hot or cold, your promotions are still in the fold. Take advantage of
these great opportunities to let fans hear what you got regardless of the time,
location, or place. Affordable options for up to three (3) years too!

Includes the following:
➢ Title Sponsorships
 Your company’s logo on all Wichita Thunder-related graphics and videos
produced by The Sin Bin
 Ad space on all Wichita Thunder articles for TheSinBin.net
 Sponsor in major ECHL events covered by TheSinBin.net
 Your company’s logo on pregame ads
 Professionally done pre-roll ads that will air on The Sin Bin app and ads played
during game broadcasts
 Limited activation elements (inquire for additional details)
➢ Other Sponsorship Opportunities on The Podcasts
 Live ad read during the pregame show
 Some activation element
 Rotating ad space on pregame ads
 Professionally done ads that will air during Thunder pregame show and game
broadcasts, plus the “In the Corners” ECHL podcast
1 Year

2 Years

3 Years

$3,000

$5,000

$7,500

$1,000
$1,000
$700
$600
$600
$600
$600
$600
$600

$1,800
$1,800
$1,200
$1,100
$1,100
$1,100
$1,100
$1,100
$1,100

$2,400
$2,400
$1,500
$1,500
$1,500
$1,500
$1,500
$1,500
$1,500

Title Sponsorship
“The Sin Bin Pregame Show presented by
{Your Company}

Video Highlights & Recap
In-Game Coverage & Intermissions
Coaches Corner
Opponent Breakdown
Starting Lineups
Look Back At Last Game
Injuries & Scratches
Goalie Breakdown
Referees
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A La Carte Options
Hockey is an inclusive sport. If you would like to have your company’s name and
likeness attached with a hot feature on TheSinBin.net, these opportunities are a
great place to start!

These promotional products are designed to fit tight time windows and/or
companies that want to get their word out in a budget-friendly manner. Maximum
impacts for a price that can’t be beat.
Short-Term Opportunities

The Sin Bin App
League Coverage
(AHL, ECHL, or SPHL)*
In The Corners or
Inside the SPHL Podcasts*
Video Highlights*
Playoff Coverage &
Race(s) to the Championship*
ECHL Trade Deadline*
First Faceoff Week*

One (1) Month

Three (3) Months

Six (6) Months

$800

$2,100

$3,600

$600

$1,200

$1,800

$600

$1,200

$1,800

$600

$1,200

$1,800

$600

$1,500

N/A

$400
$400

$900
N/A

N/A
N/A

Multi-Year Opportunities

The Sin Bin App
League Coverage
(AHL, ECHL, or SPHL)*
In The Corners or
Inside the SPHL Podcasts*

THESINBIN.NET

1 Year

2 Years

3 Years

5 Years

$8,000

$15,000

$21,000

$30,000

$4,000

$7,000

$9,000

$12,500

$3,000

$5,500

$7,500

$10,000
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Visual Examples
Curious to see some of the ways your business can be displayed to viewers? Check
them out below. You could be our next great example!

THESINBIN.NET
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Payment Options
We offer several options to make the transaction as smoothly and as affordable as possible.
Please contact us for additional information on payment methods we accept and/or payment
plans we can offer as part of your promotional package. Whether or company is big or small, we’re
ready to help you all in all!

Why Choose Us?
As we close, one of the biggest questions that we get asked outside of pricing is why we should be
part of one’s advertising, marketing, and promotional strategy. We’d like to offer six (6) reasons
that are fit into an analogy of the sport we love – H.O.C.K.E.Y.:

➢ Hometown friendly with a reach across the United States & Canada
➢ Observant of the exciting changes the sport takes which creates new opportunities for
your business to be promoted to our growing audiences
➢ Capturing of data to help provide analysis and reason to the successfulness of your
campaigns
➢ Kind and super helpful teammates on the ice, off the ice, and maximizing your
promotional campaign benefits
➢ Excellence in what we do while maintaining the highest levels of integrity and respect
for our promotional partners
➢ Your entry into The Bin Sin Family never changes. Once you’re a promotional friend of
ours, you’re one for life!

Summary & Closing
We are grateful that you have taken time to consider us as part of your advertising, marketing,
and promotional strategy to grow your business. All of us here at The Sin Bin want nothing but the
best for our clients and we continuously evolve and improve to ensure that would be a success.
Thank you for your consideration. It is all part of #Hockeylife and #TheRide.
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Client Notes, Discoveries, & Takeaways
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THESINBIN.NET
| (316) 516-8368
Documents for The Sin Bin Provided by Document Doctors, LLC.
Call them today at (615) 473-7688 for all your business content
needs or go to documentdoctorsllc.com today!
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